


Several dietary studies, all of rigorous methodology,
have been carried out in respect of elderly persons
living independently at home. These studies
indicate that overall these persons follow a correct
diet, both from the point of view of daily energy
requirements and for general nutrition. However,
there tends to be a general insufficiency in calcium,
magnesium and fibres.

This apparent dietary adequacy tends to mask wide
individual disparities. All the studies underline the
heterogeneous nature of the dietary intake and of the
nutritional position: highly inadequate or excessive
energy intake in certain elderly persons, excess or
inadequacy of a given nutriment.

State of health, age, life-styles, pension levels, etc.
are far from fully explaining these disparities. It would
not appear that there is any relationship between diet
and independent living or the levels of awareness of
elderly persons living in their own home. It remains
noteworthy that women living alone tend to eat less
well, and in particular, those who are overweight.

It is hardly surprising that the “Third Age” market is
so resistant to traditional marketing analyses; from
which stems the fact that dietary offers are poorly
adapted to the needs of elderly persons many of
whom are malnourished as a result.

To this day, few dietary references for the elderly
exist, and, from a commercial point-of-view, very
frequently, these have not had the expected
success and the ignorance of the specificity of the
dietary behaviour of these elderly persons is part of
the reason for this phenomenon. The needs would
appear to be very considerable. There currently
exist references in the US, and in Japan. In France,
mention should be made of packaged small
portions, dietetic drinks but there have been many
set-backs and not a single major commercial
success.

It would seem beyond question that elderly persons
recognise a relationship between diet and health.
How does this however, influence their behaviour?

It is vital to understand how dietary and health
claims operate and are formulated so that an
effective proposal which meets the expectations of
consumers can be prepared and that a permanent
positioning can be found for functional foodstuffs
which carry a specific promise (arising from a
pathology linked to ageing, for example). It is only
thus that an appropriate commercial case can be
made.



The study seeks to deal with four principal objectives
which meet the different headings:

A segmentation research on the basis of commercial
criteria and on a typology of the expectations of elderly
persons in the matter of specific diets.

A fundamental research based on the existing links
between dietary and health claims in the case of
elderly persons; research on transversal themes,
status of solids and of liquids in this field.

Development of a system of validation

Development of a system for the transfer of social
science research findings. The programme is made up
of three parts:

FIRST PART: THE THIRD AGE CONTEXT AND
INVESTIGATORY METHODS

The objective of this part is to gather the data available
on this subject, analyse it and to present the
investigatory methodology. The main results arrived at
are as follows:

The segmentation of the market under several criteria
Identification of the target populations
Preparation of a sample and an interview manual

SECOND PART: A TRANSVERSAL ANALYSIS OF
THE CLAIMS AND ROLE IN THE LIVES OF ELDERLY
PERSONS OF SOLID AND LIQUID FOODS

By analysing in depth the body of interviews, this part will,
in particular, seek to bring to the fore, firstly, how the
problem of health is integrated in the claims in respect of
foods and how it influences the habits of older people and,
secondly, it seeks to explore the differential status of
liquids and solids in this matter.

THIRD  PART:
BEHAVIOURS

MODELLING OF DIETARY

The results obtained from the second part will lead on to
the development of explanatory models of the behaviour of
elderly persons that can be transposed to other nutritional
areas and to the consumption of advanced food products
(nutraceuticals). On the operational level, these may
allow the industries who are partaking in the project to
specify  products on both the technical and
communications level.

As an example, we have developed a typology of the
psychosociological characteristics of individuals which
appear to correlate to certain noted food-related
behaviours, with certain organ maladies which have
featured in the history of individuals, with certain attitudes
in respect of ageing and of death. These refer to
hypotheses which have been developed from the corpus
of interviews and which may be validated through the
experiences of the communication of nutritional products
aimed particularly at elderly persons.
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